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& Business: AOL-Time Warner.
marriage shows just how far
we’ ve c0me toward

: i cultu:e

' BijREMYRIFKIN

The thega-erger between: ADL ‘and,
" Time Warner, the largést in history; is far
more‘than thejommg of two giant'media..,

compamanhatWEamsemngxsagreat_
ition occirring in the nature of[:

transfo
‘capitali

“After hupdreds. of * tyears : of

“converting physical resources into prop-|

ertied goeds, the primary méans ofgenér—
ating . Wealth now involves t;‘an.si‘omnng
cultax:a] reeources mto paidfor.pes

pérforming services and even generating

information is giving wWay to a.new forrn -:-
ofhypcrcaptta]m ‘based on commodify: b

;ing human time: ‘Steve-Case.and (eral¢

SO1 ‘.i-ibrp are notjust*meduéompa
mea They am giobal aﬂq:te_rs-of access, to

men{ Centers, wellneSs fashion and cui]

sme, professional sports and ‘games, mu- |
. sources—from tradmonél 5 music - and: .

- dance, - t6-local festivals- and- - sporting.
““events, tonative food ahd mnmne—by re-:-
- packaging fhem into short-lived- commer- -

sicy- film; - télevision, bodk. pubhshmg and
magazines. Thé-capitalist journey, which
began: with-the commodification of goods
and'the’ ownérship-of propeity, is ending
with the commodification of human cul-
tureitself. ~ .

Transnational media companies with

““well as shaping much of the cultural con-'
-tent. that.is filmed, broadcast on TV or

-experiences of peopl _ ,eirerywhere_ There |
ds nio précedent in history for this kind of
‘overarching ‘control of human comiruni- |-
. .. |- cations. Giant ‘media oonglomemtes and |
; - of -this 'merger on! VIders; e

underseores the. extentto whi capifal-|"
ist.system’ baséd on manafactm‘mg goods,

- ,wﬂl happen_to the. nch cultm*a.l d:lversxty
5s of } :that'makes. up'the’ ecologyofhmnanex’-
ing| ‘istence, whena handful -of information; |
S|, -enterfainment. -and’ felécommunications|

“[.content “that makes up'our daily :lives.
- Cultural production,. after-all, Telies on’

in the samé way,mdustriai ptoductxon re—f
% heisonthermresomﬁfm The’
“culture, Jiké nature, can be.mined to-ex-
hausuon. If not tempéred, the: néw forcw !
“of cultural capitahsm could end’ up de-"
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‘7 ; ;
communications networks that span the

globe are mining local cultural resources
in every part of the world and repackag-'

" ing them as cultural commodities and en-

~ . tertainments: The-top 20% of the world’ s
" populition now-spends almost as much; 01'
- its income accessinig cultural _experiences
"f:a; on buymg manufactured.- goods and

baslc services. "
‘By. wmmﬂmg the plpdms that PeOPIE

“use'to _comimunicate with one another, _

sent . over -the: Internét - coimpanies ike |’
AOL-Timé Wartier aré able to affect the |

~*| - world-is far réemoved from fiber-optic car

| “man race has never made a phoné call.”

} of years of human experience could be as
devastating to our future ability to sur-
vive and flourish as losing our remammg
bielogical diversity:

When the culture itself is absorbed
“into the éc¢onomy, only commercial bonds .
will be left to hold society togethet, The _
«critical ‘question in this new Age of Ac-.-

* cess is whether Gvilization can even exist
* whien more and more of our relatwnslups
"~ outside:the family ?ncneasmgly bmome a -
-paidfor experience. . . F'

“While ‘Wall Streét is celebmtmg t.he
new merges, and 20% -of the Worlds
population is migrating to cyberspace,
‘need. to ‘remémber - that the rest of: hu-:
‘manity”still is calight up in the world of
"physical scargity. For the poor, life .ré-
“mains a daily struggle for Survival.-Their -

bles, -satellite: “aiplinks, .cellular phon:
computer scréens and cyberspace neét-’
Wworks. Although difficult for many of usx
wcomprehmd, more than half of the hir:

‘companies coptrol chh of ‘the cultuzal §:

the ; Jaw' résources of. fthe culhxra.l sphere

vouring . 6ur remajuing. -¢eltural re- |-

§social space, a_sécond- earthly.-spheri

The gap. between. the possessed.and

‘thedispossmsedismde,bﬁtthcgapbe-

tween the corinected -and ‘the discon=

-nected is even wider. The world is fast de<”

velopmg into two_distinct civilizations;
those living inside" theelgctmmé gatesiof
‘cyberspace, . and those living on the o
- gide. The- Qew, glabal d@tal—commﬁm
tions networks, because- théy ‘are 6 alf-
‘encompassing . and comprehem;me have d
- the effect of. ci*eabng a‘new and totali:mng

above the tgrra mitter. The zmgratlon of. -
“human commerce and social life 10 the -

-realm of cyberspace isolates.oné part -of

| cial - enteriainments, paid amiusements .
and purchased spectacles. Losing access
to the nch cultural diversity of thousafds -

the human populahon from-the .rest in:

i ways never before magmable “The- great
‘schism, in ‘the .coming age; is between
those whose: lives-are mcgeasmg]y taken: ’
‘up in cyberspace” and “those Wwho will - i
never have access to this riew realm-of
.human existence, - i




