'BEYOND BEEF' AD CAMPAIGN SET TO BEGIN
CATTLE-RAISING BLAMED FOR HOST OF PROBLEMS 
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Calling cattle the source of the "most unconscionable inequity" in 20th century world economics, peripatetic environmental activist Jeremy Rifkin yesterday launched a campaign to cut American beef consumption by 50 percent. 

Flanked by representatives of a half-dozen environmental groups supporting the effort, Rifkin said Western beef consumption is responsible for depletion of the rain forest and the ozone layer, Third World urbanization, topsoil erosion, global warming, poverty, hunger, economic injustice, cruelty to animals, cancer, heart disease and monopolistic corporate practices.

The planned eight-year campaign, "Beyond Beef," is scheduled to begin next month with a series of MTV-style commercials that Rifkin and his coalition -- which includes Greenpeace USA, Public Citizen and the Rainforest Action Network -- will ask radio and television stations to air free. Some air time also will be bought. In addition, the group said it will be making federal policy recommendations and filing unspecified lawsuits.

The ads urge consumers to cut beef consumption in half in order to enhance personal health and aid the environment.

Rifkin's interest in bovine matters goes back at least five years, when he became concerned that a virus found in cattle might be the cause of AIDS. In 1987, he petitioned the National Institutes of Health to investigate the allegation.

Over the past 10 years, Rifkin also has been involved in various campaigns to incite public interest in the Persian Gulf War, gene therapy, the greenhouse effect, experimental biological pesticides, electromagnetic radiation, surrogate parenting, radioactive materials on the space shuttle, various kinds of AIDS research, the USDA's seed-collection effort, shipping biological materials through the mail and the stress of modern society.

The new campaign follows closely on the publication of his latest book, "Beyond Beef: The Rise and Fall of the Cattle Culture."

Rifkin said yesterday the impetus for his campaign was concern that the cattle industry is causing widespread damage to the environment. Because thousands of acres of rain forest are being cut down in South America to graze cattle, he said, beef-eating is contributing to global warming.

He also said the beef industry is very inefficient and that it takes 2,400 gallons of water to produce a pound of steak. Spokesmen for the cattle industry said the appropriate figure is closer to 200 gallons.

The average household uses 107,000 gallons of water every year.

Rifkin said beef consumption in developed Western nations is using up grain that would otherwise go to feed hungry people in the Third World.

According to estimates by Dennis Avery, an economist with the Hudson Institute, the United States and the European Community have a surplus of 200 million tons of grain. The United States is diverting 60 million acres of cropland from production because of agricultural surpluses, Avery said in a statement released by the Food Facts Coalition, a cattle-industry group.

Rifkin, an economist, was previously co-director of the Citizens Commission of Inquiry into U.S. War Crimes in Indochina, founder of the People's Bicentennial Commission and head of the People's Business Commission 
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