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By Karen Cheney

'"Thehigh-tech

approach is
definitelyat odds
with the trends of
middle-class food

habits. [The]
middle class is

moving toward

organic..,
-Jeremy Rifkin
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. In downtown Washing-
wn-the countrv's

- inner s'ancrum for poli-
c,' shaDers-todav's most inf1u-
ential health ai1d nutrition
ad,'ocates are devising strate-
gies aimed at transforming the
food industrv.

Their messages penetr;:\te
e,'en' home in ,-\meric;:\: Cse .
less '<lIt. E;:\t more bran. Buv
organic. Shun fat. Sta\' aw'a\' from alco-
ho'i-but drink red w'ine. Consume
more pasta-bur watch oUt for fatty Ital-
ian entrees: These admonitions-often
mixed and sometimes reversed with
time-bombard the public regularlv.

"Food politics are going to dominate
the "est of this decade." sa\'s activist and
amllOr Jeremv Rifkin. \\'ho heads the
\"ashingwn-based Pure Food Cam-
paign, ..It.s going to be a ,'en' imponant
political movement. because it repre-
sems.,the most intimate politics. It's
\\'he~e people have some control over
their' lives."

Embodving the new food politics are
tOd;:\\"s nUtrititm activists. While just as
ze;:\ious as the religious crusaders. these
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!FOUNDATIONON
;ECONOMICTRENDS
!

1 Leader:]eremy Rifkin.
j Mission: Denounce biotechnology
: and genetically engineered food~,
!and promote sustainable, organic.
!farming. through the Foundation's;"
jPure Food Campaign.
!Inception: The foundation came
! into being in 1977; the Pure Food
j Campaign began in 1992.
I Strategy: Rifkin sends out hundredS:
j of press releases every week to-
j major media outlets. His followers'
Ialso picket companies, stage "milk

! dumps,'" and pass out fliers in,
I protest of bioengineered food..
! Fundingsource:"Progressive '

!

foundations,. individual
philanthropists and people who:

i send us 10 bucks here, five bucks.;;
i th ", . Rifk '

i ere, says In.
!Staff size: 18 full-time employees..,.
!Budget:$1.2. million annually..
IAddress: 1130 17th St. N.W., Suite-
j 630; Washington.. D.C. 20036;
j (202) 466-2823.!

--

"

..:.

fiery advocates emplo\' tactics that are
far from medie,'al.

Rifkin. for instance. finds a ready pul-
pit in the fax machine. which he uses
daih' to warn the public and media of
the ills of biotechnologv. .\-1edia-savn'
\-lichael Jacobson. founder of the Cen-
ter for Science in the Public Interest.
expounds on the dangers of high-fat
diets b,' publishing lab tests on different
foods in his monthh' newsletter. ylark
Epstein. head of Public \'oice for Food &
Health Policy. and Ellen Haas. the
Deparrment of .-\griculture's assistant
secretary for food and consumer sen'-
ices. hold seminars and other events to
educate the public and the food indus-
trv on health and nUtrition issues.

While their approaches and aims
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might \'an', 'these activists share a con-
~ i. cern for the ennronment and human
{' r health that make them strong propo-
'. , nents of organic food and plant-based

, diets. Se,:eral of them actively support
i changes in the school-lunch program to

!I i bring it in line with FD.--\.guidelines.Per-
i haps most surprising, they all express a
: desire to work with the very business
! they often seem to denounce~the food-
i seHice industry.
i The greatest common feature of
I ~ese crusaders, .howe\'er, is their pas-
'-sTan and determmatIon to get our the

word. .-\nd the food industry, faced with
such wmmitted challenge~s, would be
wise to sit up and pay attention. Savs
Jacobson: 'They should be listening to
us, because what we sav now will happen
in the next vear.~

JEREMYRIFKIN: PROPHETOFDOOM
.-\uthor of more than a dozen books

dealing largely with the evil inherent in
modern technology, Rifkin has a pen-
chant for making prophetic-sounding
statements. For him. biotechnology is
the anti-Christ, and the consequences of
using it to enhance food could be apoc-
alyptic. Consider BST, the FDA-

appro\'ed hormone engineered
to increase a cow's milk output.
This product, he claims. could
ha\'e dire effects on consumers.
CO\,'s. farmers. taxpavers-the
list conrinues. Granted. some

. contrm'ersv exists over the ben-

I

efits and problems of BST. but
Rifkin goes funher. If it's used.: he 5a,'s. "\\'hole communities
\,'ill be de,'astated. ~

In ;:\ spacious office lined with
books-man,' of them his own-Rifkin
explains ho\\' he got his start. "I\'e been
an actiyist for about 25 vears'-' he says.
How did ~1e become interested 'in
agribusiness and health and food issues;
"There was no magic moment. no men-
tOr, no ex?erience that tUrned me
around. I w'asjust a creature of the '60s,"
he savs.

.-\t Rifkin's Foundation on Economic
Trends. the Pure Food Campaign is one
of a number of polic,' battles, "We also
do global em'ironment and global
warming," says Rifkin, ticking off the
other causes he and his followers "do'-'
"Bur the Pure Food Campaign is the
largest single campaign. It reallv wags
the tail of the dog," he says.

Launched in 1992. the Pure Food

Campaign has brought together some
2,000 top-notch chefs from the coun-
tn"s finest restaurants to protest the
FDA's approyal of bioengineered food.
"The chefs ha"e been invaluable,
because they reallv are on the cutting
edge of the new' food politics,~ he says.
"They determine a lot of our culinary
trends.~

This positiye endorsement of high-
end chefs. however, doesn't mean that
Rifkin sanctions the enrire food indus-
try. "They ha,'e made an incredible mis-
calculation." he savs of the industry in
general. In a vertiginous diatribe that
would comince any old ladv to send in

, her $10. he explains, "They are still into
high-tech food options...with frozen
and processed and microwaved and
chemicals and hormones and additives
and antibiotics."

This tem-reyival zeal has relegated
Rifkin to the fringes of mainstream food
activism. Critics claim that his approach
is farfrom scientific. For instance. Rifkin
feels comfortable proclaiming that the
majority of consumers prefer organic
produce over fruits and vegetables
raised using pesticides. "The high-tech

conlmued on page 142
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